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Part One: The State of The Industry
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By being more intentional in
targeting women, we can

significantly increase the talent
pool to meet the industry’s

recruitment needs.
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People don’t always intend
to discriminate or exclude
women, and there is

sometimes a misdirected
wil l ingness to help.
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The best part of the job is
when you troubleshoot
something and you get
things up and running

again. That’s the best feel ing
in the world.

Part Two: Women Voices
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What do they think
I ’m here for – just to
hold the flashl ight?
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A lot ofwomen assume it’s a
hard job, but it’s real ly not
hard if you have the right
training and the right

guidance.
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Our industry has this stamp on it
that says 'it's a man's job’. The
real ity is that it's not a man's job.

It’s a job. It's a career.
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We need people who have
a real passion for their work,
and for helping others. Their
knowledge wil l help build
the next generation of

mechanics.
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By speaking to young people
early, we can attract both
women and men and offer

them the training they need to
get up and running in the

trade quickly.
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Part Three: The Future We Build
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RECOGNIZE

LISTEN

SUPPORT

TRAIN

EMPOWER

REACH OUT
& RECRUIT

EVALUATE

Action List
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Make a Pledge: What Wil l Your Organization Do?
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